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A GUIDE TO SPORTS TALK
IN THE U.S. WORKPLACE

Understanding American English is one of the first challenges that foreign nationals encounter
in the U.S. corporate culture because American business conversation is riddled with sports
references and expressions. Without that knowledge, business and social opportunities are lost or
wasted by non-Americans (and non-sports fans) who work with or for Americans simply because
they don’t know how to take advantage of sports talk to build strong relationships.

BJ Waymer
Cause Marketing Specialist
and NFL Consultant

“As a German who came to the U.S. in ‘99, I think
it’s quite common for Europeans to think that they
have America all figured out before ever coming here
(mostly through popular culture, movies etc.) and are
then quite surprised that they have to learn a lot.”

Princeton

Florian Becker
Director, Worldwide Consulting Solutions,
Citrix Systems

“I’ve served on several corporate boards and when I
served on the Tandy Brands board (they were located
in Texas), the board meeting did not start until there
was some talk about UT or Texas A&M football.”

Maxine Clark
Founder, Chairman, and Chief Executive Bear
Build-A-Bear Workshop
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Carla Freiman
Feuer has more
than 20 years
of marketing
communications,
public relations and sales experience
for in-house, agency and non-profit
organizations. She will always remember being asked to participate in an
office pool at her first job and declining
because she didn’t want her new colleagues to see her in a swimsuit. She
can be found @seefoyer on Twitter.

“Throughout my career in sports, I’ve seen a few books
that talk about the rules of the game, but never one
that shows you how talking about sports can improve
your career and social life.”

ALLISON HAWK COLLINGER

Allison Hawk
Collinger was an
active member
in bringing the
Rams professional
football team to St. Louis. A former vice
president at Fleishman-Hillard, Inc.,
Collinger directed the corporate communications and community outreach
for the St. Louis Rams, overseeing the
Rams’ community outreach team, the
Rams Foundation and the teams’ off
the field public relations initiatives.
She currently owns and operates AHC
Consulting, a strategic communications
and branding firm, in St. Louis. She can
be found @AHawkCollinger on Twitter.
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Talking A Good Game is an informative and entertaining guide into American sports and sports
culture that offers a mix of must-know information about all major American spectator sports
and teaches readers some common sense communications techniques for using sports to make
valuable business connections and social contacts, too.
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